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From: AREIMAN --VCH0021A 
To: MJUNGR --VCH0021A 

From: Andre Reiman 

Subject: PMI STATEMENT & Q6A: 


Date and time 30.06.95 07:03:03 

Zso\osicmA 

Pit USA Initiative “Action Against Access” 


file marketing please. 

*** Forwarding note from SMURRAY --VCH0021A 29.06.95 08:40 *** 


To: CLOMBARD--VCK0021A Aurelio Regina 
AWIERENG- -VGH0021A Jules Wilhelmus 
HTRANSON- -VCH0021A Mark Trans on 
UBEECKEN--VCH0021A Beecken,Ulrich 


JAREITI0- -VCH0Q2LA Javier Areitio 
LMODIANO- -VCH0021A Lyda Modiano 
PBROECKX- -VCH0021A Paul Broeckx 
JROBERTS - -VCH0021A John Roberts 


*** Resending note of 28.06.95 12:28 
From: Sean Murray 
From: Sean Murray 
Tel: (32 2) 287 8082 

Subject: PMI STATEMENT & Q&A: PM USA Initiative “Action Against Access* 


Below please find a statement and Q&A issued by PMI. 

The statement may used selectively in response to media enquiries. 


The Q&As provide extra guidance for handling related questions about PK f s plans 
internationally with particular reference to sampling, vending machines and 
placing the “youth warning label" on packs. 


Re: the final Q&A on “youth warning labels", David Greenberg and Andy Reiman 
provide the following additional guidance about our policy in EU Region: 


In the EU vhat can be on the pack In terms of warnings is strictly regulated by 
law. That is why the PMI statement refers to Instances where we are voluntarily 
putting a warning on the pack. We do not put any voluntary warnings on packs in 
the EU because the issue is strictly regulated by law. 

Regards 

Sean 

*** Forwarding note from ECHO --VUS0212A 06/27/95 19:03 *** 

From: Betty Cho 

( PMI Public Affairs (ext. 9221) 

Subject: PMI STATEMENT & Q&A: PM USA Initiative “Action Against Access* 

PMI Statement 

To be used on an as need basis only -- country by country. 


Philip Morris' worldwide policy is to ensure that our cigarettes are sold and 
marketed Co adults only. 

Philip Morris USA announced an initiative in the U.S. market to help deny 
minors access to cigarettes which includes programs heightening Che awareness 
of and compliance with existing laws on legal age for purchase. The program 
announced is comp arable to other programs which we have worldwide and In the 
different markets. Philip Morris International has long been committed to 
marketing its cigarettes responsibly and believes that minors should not smoke 
nor have access to cigarettes. 

We are continuing to expand initiatives which address the issues of youth 
access internationally. In each case the programs are developed In concert 
with government, health authorities, the distribution trada and within the 
industry. Although the programs may differ, in detail, from market to market 
they are all designed to achieve the same result: that cigarettes be sold and 
marketed only to adults. We applaud PM USA's strong initiative and are pleased 
that their program underscores our worldwide commitment that children shouldn't 


Source: https://www.industrydocuments.ucsf.edu/docs/hxlxOOOO 
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